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ECU LOGO
MASTER LOGO
The ECU logo must be placed in either the top right or bottom right corner of the artwork 
wherever possible.

ZONE OF EXCLUSION
It is important that enough space is left around the logo at all times in order to ensure its 
maximum impact and clarity.

No other logos, text or graphics should ever encroach on the Zone of Exclusion. The space 
between the logo and the page edge needs to be approximately 25% of the height of the logo. 
For example, the logo shown below is 30mm high and the Zone of Exclusion is 7.5mm.

X

25% of X

SIZING
To avoid problems with reproduction, the ECU logo should not be reproduced at a size smaller 
than 25mm wide/18mm high.

The promotional logo should also not exceed 30% of the space where it is applied.

Specialist applications that require the logo to be smaller or larger than stated must  
be approved by Brand and Marketing.

25mm
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ECU LOGO VARIATIONS

ECU CAMPAIGN LOGO

The campaign logo is used on all future student marketing materials. Full details on how to 
apply this logo are in ECU’s Campaign Style Guide. For more information on this guide, contact 
your relevant Marketing Account Manager.

To find your Marketing Account Manager, please visit https://intranet.ecu.edu.au/staff/
centres/brand-and-marketing/our-services/marketing-and-advertising-advice

The ECU Campaign logo must stick to the top edge of the application frame. There are a few 
exceptions to the rule like the TVC End Frame and Social stories as you lose space due to 
the safe areas, and the study folder wraps. Please see these examples for guidance in the 
application section. aligned to the left edge of an image within artwork wherever possible.  
The space between the logo and the page edge, left or right edges, needs to be approximately 
25% of the height of the logo. For example, the logo shown is 65mm high and the margin is 
16mm. The safezone does not apply when the logo is aligned to an edge.

It is to always be used in full colour unless not possible due to printing specifications. If single 
colour printing limitations apply, use the ECU Corporate mono logo. Minimum size is 10mm high 
to ensure legibility. Please use best judgment for digital applications.

To keep consistency in use of colour we have logos variants available for materials that are 
specific to schools. These school specific logos are for campaign marketing materials only.

25% of X

X

25
%

 o
f 

X

Medical & Health Sciences  -Engineering & Technology  -Business & Law  -Arts & Humanities  -

WAAPA  -Teacher Education  -Science  -Nursing & Midwifery  -

https://intranet.ecu.edu.au/staff/centres/brand-and-marketing/our-services/marketing-and-advertising-advice
https://intranet.ecu.edu.au/staff/centres/brand-and-marketing/our-services/marketing-and-advertising-advice
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COLOURS
It is important that the colours of the logo are matched as accurately as possible whenever they 
are reproduced.

COLOUR PMS C M Y K R G B HTML

Blue 2945 C 100 64 0 16 0 76 151 004B85

Red 187 C 0 100 74 26 166 25 46 BE112D

Yellow 142 C 0 21 77 0 241 190 72 FEC336

Grey Cool Grey 11 C 63 52 44 33 83 86 90 666666

ALTERNATE COLOURS
Where there are colour restrictions, such as a one colour print process, the logo would appear in 
a single colour.

One Colour Tinted Logo
One colour logos are available in black, blue (Pantone 2945 C) or red (Pantone 187 C) from 
ECU’s primary colour palette. 

For the tinted versions, the following tints apply:
A  60% of the colour
B  20% tint of the colour
C  100% of the colour

CA B

Untinted Mono Logo 

In some cases (screen printing, embossing, foiling and other embellishments), it is not possible 
to use the tinted version of the logo. The ‘untinted mono logo’ is the most suitable for these 
applications. 

This version of the logo should only be used when it is not possible to apply tints, or if the 
untinted logo will reproduce better. 

Reversed Logo (White on Black)

When applying the logo on a coloured background, ensure that it is reversed out in white, as 
displayed below.
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INCORRECT USES OF LOGO

Do not 
rotate the logo

Do not 
alter or rearrange elements

Do not 
recolour the logo

Do not 
distort the logo

Do not 
make the logo smaller than 25mm

Do not 
alter typefaces

Do not 
rotate the logo

Do not 
alter or rearrange elements

Do not 
recolour the logo

Do not 
distort the logo

Do not 
make the logo smaller than 25mm

Do not 
alter typefaces

Do not 
rotate the logo

Do not 
alter or rearrange elements

Do not 
recolour the logo

Do not 
distort the logo

Do not 
make the logo smaller than 25mm

Do not 
alter typefaces

Do not 
rotate the logo

Do not 
alter or rearrange elements

Do not 
recolour the logo

Do not 
distort the logo

Do not 
make the logo smaller than 25mm

Do not 
alter typefacesDo not 

rotate the logo
Do not 
alter or rearrange  
the elements

Do not 
rotate the logo

Do not 
alter or rearrange elements

Do not 
recolour the logo

Do not 
distort the logo

Do not 
make the logo smaller than 25mm

Do not 
alter typefaces

Do not 
recolour the logo

Do not 
alter typefaces

Do not 
use the incorrect mono version  
of Untinted Mono Logo  
(refer to P8 for correct version)

Do not 
rotate the logo

Do not 
alter or rearrange elements

Do not 
recolour the logo

Do not 
distort the logo

Do not 
make the logo smaller than 25mm

Do not 
alter typefaces Do not 

distort the logo
Do not 
make the logo smaller than  
25mm width/18mm height
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Contact Brand and Marketing on (61 8) 6304 2703 or brand@ecu.edu.au for copies of the logo. 

CONDITIONS OF USE OF ECU LOGO
GENERAL REQUIREMENTS
ECU’s name or logo may be used in marketing and publicity materials relating to the 
University, if the following conditions are met:

a. If there is an official relationship between the University and the organisation (for example  
a partnership, sponsorship or professional association). 

b. The logo usage must comply with ECU’s style guidelines (note minimum size of 25mm wide  
x 18mm high);

c. The layout of each publication is endorsed by the Manager, Brand, Marketing and   
Creative Services;

d. The logo is approved by the Manager, Brand, Marketing and Creative Services for each 
occasion of its use;

e. The content is approved by the relevant Schools or Centres.

PARTNER PROVIDERS
It is critical that provider and course accreditation is accurately communicated to the market 
at all times. This procedure applies where:

a. The course is not an ECU course;
b. The students are likely to articulate, with or without advanced standing, to an ECU course;
c. ECU has a significant role in the offering or delivery of the course. This could include use 

of ECU’s course materials or support services provided by ECU staff such as consultancy, 
training or moderation;

d. A written institution-to-institution Agreement is in place.

TESTAMURS AND TRANSCRIPTS
ECU’s name or logo may be used on a testamur or transcript if all the following conditions  
are met:

a. The logo usage must comply with ECU’s style guidelines (note minimum size of 25mm wide  
x 18mm high) and be accompanied by the words ‘recognised by’ and not any other words;

b. The logo must be placed in the bottom right-hand corner while the partner’s name, logo  
and status as awarding body are displayed in the top half of the document;

c. The partner’s associated documentation makes it clear at all times that the award is the 
partner’s award and not a ‘double-badged’ or ‘joint’ award with ECU;

d. Display of the logo satisfies any relevant local regulations;
e. The document must not bear the signature of an ECU employee or be signed on behalf 

of ECU;
f. Testamurs and transcripts are approved by the Deputy Vice-Chancellor (Academic);
g. Testamurs and transcripts logo usage is approved by the Manager, Brand, Marketing and 

Creative Services.
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TYPEFACES
Consistency of typography is just as important as consistency of logo, colour and visual elements when it 
comes to maintaining the ECU brand.

PRINTED MATERIALS
All student-related ECU marketing, promotional and advertising materials should be designed and 
produced using the following typefaces.

Headline Font (Public Sans Bold)

The ECU font for use in all headlines is ‘Public Sans Bold’. It is important that in all instances where this font 
is used that it is tracked to 0; this is to keep the balance and legibility of the font. Public Sans is also available 
for digital applications. The leading is set to +10% of the font size.

Public Sans Bold

AaBbCc 
abcdefghijklmnopqrstuvwxyz  
1234567890 !@#$%^&*()

Body Copy Font (Public Sans Light)

Our body copy font ‘Public Sans Light’ tracked to 0. It keeps consistency when used with the headline 
typeface. This font should not be used for large headlines and should only be used below 12pt in most 
circumstances. The leading is set to +30% of the font size. The leading is set to +30% of the font size.  
For emphasis a combination of Public Sans Light and Bold can be used.

Public Sans Light

AaBbCc 
abcdefghijklmnopqrstuvwxyz  
1234567890 !@#$%^&*()

Public Sans Regular Italic

AaBbCc 
abcdefghijklmnopqrstuvwxyz  
1234567890 !@#$%^&*()

Public Sans Bold

AaBbCc 
abcdefghijklmnopqrstuvwxyz  
1234567890 !@#$%^&*()

Arial Regular

AaBbCc 
abcdefghijklmnopqrstuvwxyz  
1234567890 !@#$%^&*()

Arial Bold

AaBbCc 
abcdefghijklmnopqrstuvwxyz  
1234567890 !@#$%^&*()

Calibri Regular

AaBbCc 
abcdefghijklmnopqrstuvwxyz  
1234567890 !@#$%^&*()

WEB APPLICATIONS
For web applications, such as the ECU website, the above fonts are to be used.

INTERNAL DOCUMENTS
For all internally produced documents as an alternative to the above fonts, the typeface ‘Arial’ can 
be used, as it comes standard on most computers. As an alternate option, ‘Calibri’ may also be used. 
Some suggested weights to use for text and headings are shown below:

TIP: When using Adobe Creative Suite, it can 
work out the percentage for you, simply set the 
font size and leading as the same value, then 
enter +30% after the pt in the leading box.


